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Social PurposicBiisinessases

A SPBOSs

iLarge and diverse O0so0oCcCI

A Soclal value creation and some kinds of business

goals and/or systems, models
i SPBO0Os I n myth and fact

A Our specific focussocial enterprises which employ their
clients, o06double bottom | i n
A Notincluding programs of nonprofits/charities

A Freestanding or near fregtanding business
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Findings
From difficulties with the survey

There arenot many of th
~82 SPBlike organizations in all of Ontario

Social purpose business revenue is really complex

Relation of SPBs to community economic
development and nonprofit sector

SPBs small and large, dependent and independent
Four main types &




Type Type Description | Comments
Specimen

OA | a c aAWag 0 Simple social | Classic spb, and not very
Couirier, purpose common
Toronto business

O Mot her sEwiapb s Nonprofit parent Typically, the spb is

and satellite6 | Initiatives, organization andrelatively small compare(
Toronto missionrelated | to the nonprofit human

business service organization

O0Br ood nGOtNh e r § Nonprofit parent Nonproft parent

( 6 Mul t i pPetgrborough and quasi administers and directs

satellites and iIndependent numerous usually

mot hershi pd) businesses mar gi nal sp

0 Gar de n ePARO, Nonprofit parent Community economic

Thunder Bay

supporting a
number of
businesses

development and micfo

credit models, businessep

are primarily economic
organizations

(@)
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Findings

From the difficult survey
Average size is problematic
82% nonprofit, all are local area serving

Primary clientele foci are aitsk youth,
deconomically di sadyv
newcomers/immigrants, psychiatric survivors




