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Social Purpose Businesses

Â SPBôs

Â Large and diverse ósocial enterprise spectrumô

Â Social value creation and some kinds of business 
goals and/or systems, models

Â SPBôs in myth and fact

Â Our specific focus:social enterprises which employ their 
clients, ódouble bottom lineô, training/employment related

Â Not including programs of nonprofits/charities

Â Free-standing or near free-standing business



Findings

Â From difficulties with the survey

Å There arenôt many of them! We have found only 

~82 SPB-like organizations in all of Ontario

Å Social purpose business revenue is really complex

Å Relation of SPBs to community economic 

development and nonprofit sector

Å SPBs small and large, dependent and independent

Å Four main types é



Type Type 

Specimen

Description Comments

óA la carteôA Way 

Courier, 

Toronto

Simple social 

purpose 

business

Classic spb, and not very 

common

óMothership 

and satelliteô

Evaôs 

Initiatives, 

Toronto

Nonprofit parent 

organization and 

mission-related 

business

Typically, the spb is 

relatively small compared 

to the nonprofit human 

service organization

óBrood motherô 

(óMultiple 

satellites and 

mothershipô)

COIN, 

Peterborough

Nonprofit parent 

and quasi-

independent 

businesses

Nonproft parent 

administers and directs 

numerous usually 

marginal spbôs

óGardenerôPARO, 

Thunder Bay

Nonprofit parent 

supporting a 

number of 

businesses 

Community economic 

development and micro-

credit models, businesses 

are primarily economic 

organizations



Findings
Â From the difficult survey

Â Average size is problematic

Â 82% nonprofit, all are local area serving

Â Primary clientele foci are at-risk youth, 

óeconomically disadvantagedô, 

newcomers/immigrants, psychiatric survivors


